The Manchester Book 
Isn't Doing So Well 
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Many book dealers across the country report that sales of 
William Manchester's “The Death of a President” have fallen 
Jar short of expectations. 


The controversial account of 
John F. Kennedy’s assassination 
landed on retail shelves early 
last month in a blaze of sensa- 
tional publicity. Trade sources 
thought the book might become 
the runaway best seller ef the 
20th century. 

But a national survey indi- 
cated things haven* tworked out 
that way. The publisher, Harper 
& Row, said the initial printing 
Of 600,000 copies was sold out 
to retailers but acknowledged 
that thousands of the books 
have been returned by dealers. 
Firm plans fo ra second print- 
ing have yet to be made. 

"We’ll have to print more, 
but, as yet, we don’t know how 
many or how soon,” said Frank 
Scioscia, Harper & Row’s sales 
manager. 

Many book retailers complain- 
ed that discount stores had 


skimmed off the cream by 
cutting the price of the Man- 
chester book from the publisher 
recommended $10 to as little as 
$5- 

A few dealers reported that 
the book was selling about as 
well as they had expected. They 
said it probably would enjoy 
a slow but steady demand for 
years. 

More typically, Stuart Brent, 
a major independent retailer in 
Chicago, said: “The book is dead 
and has been for weeks. It never 
really took off. Considering the 
incredible buildup, it never did 
sell.” 


‘We’re Quite Satisfied’ 

Stanley Loth, manager ©f 
Brentano’s in aWshington, said 
on the other hand, “We’re quite 
satisfied with the way the book 
is selling. There is no real way 
of knowing how many more we 
could have sold if there had been 
no discounting.” 

Louis Epstein, owner of a 
store in Hollywood, Calif., said 
he had expected to sell 2,500 
or more copies, but had found 
only 600 or 700 buyers. “In no 
way does it match my expecta- 
tions,” he said. 

Comments from stores in 
Massachusetts, President Ken- 
nedy’s home state, ranged from, 
“The book is doing very well” 
to, “We didn’t do what we ex- 
pected with it.” 

A store in Hyannis Port, 
where the Kennedy family has 
has a summer home, reported, 
“We’re selling it but not like 
we expected to. Perhaps the 
serialization in Look magazine 
satisfied some potential readers, 
who then passed up the book.” 
Kroch’s and Brentano’s, Inc., 
in Chicago said more than 3,000 
of the 4,000 volumes ordered had 
been sold at $10 apiece. “The 
book has done exceedingly well,” 
a store spokesman said. 


